INFORMS Social Media Policy and Guidelines for Journals and Subdivisions/Chapters

At INFORMS, social media plays an important role in our interactions with members, prospective members, the community, media and more, as well as sharing the various opportunities and activities of our many different programs and departments. INFORMS recognizes that social media serves as a valuable tool for our journals, subdivisions, chapters and other communities similarly. 

We want you to embrace the use of the various platforms at the level you are comfortable. To help support and guide your efforts at a social media presence, we have provided these guidelines for appropriate use of social media. 

Coverage Areas 
This policy is appropriate for all INFORMS members and volunteers serve in the following INFORMS communities: 
1. INFORMS Journals 
2. INFORMS Subdivisions
3. INFORMS Chapters

Guidelines/Policies
These guidelines pertain to the creation and management of social media/social networking platforms associated with INFORMS journals, communities and chapters. 

These guidelines are designed to help you make responsible choices as you participate in social media. Before you post or interact in any way on any social media designated to INFORMS, understand that your actions can impact not just yourself but also INFORMS, the journal/community/chapter, and the larger INFORMS community. By making good choices, this can have a very positive impact for all parties. Understand that INFORMS always reserves the right to defend its brand and relationships with all stakeholders. 

Understand Our Policies 
Social media is a communications vehicle. As with any communications vehicle, INFORMS follows policies designed to enhance our bonds and create a positive environment for all involved. Read carefully the following company policies and guidelines: 

· Code of Conduct 
· INFORMS Branding Guide [PDF]
· INFORMS Branding Framework [PDF]

The INFORMS Code of Conduct should be prominently linked to in your social media profile. That way you can reference it should any activity take place that is in direct violation of the guidelines it sets forth.

The INFORMS Branding Guide and Branding Framework are helpful tools in navigating approved INFORMS messaging and visual representation, including INFORMS colors and logos. You do not need to display these on your social platform, but we hope you will utilize them to help ensure consistent messaging across all INFORMS publications and community social platforms.  

[Important Reminders]: 
· If your INFORMS community or journal has been provided with an INFORMS-branded logo, please use this on your social media account. 

· Tag the INFORMS band account on the platform where you are posting so that your content can to reshared. (e.g. @informs — links to social usernames below)

· To ensure the seamless and continuous operation of your social platform, please ensure that any incoming editors/chairs have access to the account logins.

Inappropriate postings or unlawful conduct should not be tolerated. There are people who bring down the level of conversation that takes place by being disrespectful or may express opinions/ideals that conflict with those of INFORMS, or simply sharing posts expressing displeasure with INFORMS.  We want to set an example to all by not creating or responding to disrespectful/offensive posts or engagements.
· Offensive content should be deleted and if necessary, the contributor blocked from the page.
· Contributors expressing displeasure with INFORMS, its policies/decisions, should be encouraged to take the conversation offline by sharing with them an email address where the conversation can continue one-on-one outside the social media platform.

Support and Cross-promotional Opportunities
Just as importantly, INFORMS is excited to support your efforts to promote your journal or community! When making a post, please remember to tag INFORMS so we can help share your content through cross-promotional opportunities. And likewise, make sure you are following the INFORMS accounts on Facebook, X (formerly Twitter), LinkedIn, and TikTok for access to great content to share with your audiences. 


INFORMS Social Media Accounts
· Facebook (@INFORMSpage) 
· X (formerly Twitter) (@informs)  
· LinkedIn (@informs-2) 
· Instagram (@informs_orms)
· TikTok (@informs_orms)
· YouTube (@INFORMSonline)

Sample Social Media Posts
To help you get started, and provide some guardrails, below are some sample posts:

Interested in learning more about how the COVID-19 pandemic has had a lasting impact on supply chains in healthcare? Check out this special issue of/article recently published in the @INFORMS journal Manufacturing & Service Operations Management for ground-breaking new insight!
#supplychains #healthcare #MSOM

Will we see you in Seattle for #INFORMS2024?! Join us to connect and network with other members of our community at the Data Mining Society business meeting at the upcoming @INFORMS Annual Meeting this October.
#datamining #INFORMS2024 #businessmeeting #network #community

Let’s get together! The @INFORMS Chicago Chapter is hosting an event later this month to connect the unique perspectives and experiences of our membership IN PERSON! Register today, we can’t wait to see you there!
#INFORMS #Chicago #meetandgreet


Best Practices for Extending Social Media Reach and Impact
· If you are in industry, don't be shy about sharing the recognition with your manager and your manager's manager. (Yes! Your second line manager. This is the recommended best practice in many corporations. Still hesitant? Reach out to the INFORMS Industry Open Forum for peer feedback on your corporate situation). 

· If you are in academia, the advice above applies as well: as a PhD student, share your recognition with your PhD advisor, director of student services, and department chair; as a faculty member, share with your department chair and associate dean of faculty. If on the job market, share an update with search committees who have previously been in touch with you.

· Don't be shy about letting your corporate communications/university media relations team know about your INFORMS recognition. Many companies/universities want to promote good news about their employees and are starving for content. 
· Sharing your INFORMS recognition on social media and tagging @INFORMS is good for you, good for the profession, and good for INFORMS!  



